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Aim 2015/16 

Target

2015/16

Result

Identify and reduce outreach cold 

spots to maximize impact for 

schools and colleges.

109 schools

250 

engagements

111 schools

261

engagements

To increase learners’ general 

understanding of HE and that it is 

‘for people like me’

80% agree / 

strongly agree

86% agree / 

strongly agree

To improve knowledge of range of 

HE educational opportunities 

available.

80% agree / 

strongly agree

89% agree / 

strongly agree
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How does being based in a 

college hinder your outreach 

work? 

Hinder How to Help

Lots of college departments 
wanting to do similar types of 
activity/ with same age groups.
E.g. UCAS

Can be difficult to engage 
with schools/ colleges who 
view the college as a 
competitor, in a 
recruitment sense.

Working collaboratively 
with this teams to cover 
everything in best way.

Promoted GM Higher impartial 
offer.
E.g. Offering experiences of HE 
subjects, not recruitment 
events or sales pitches. 



Summary 

3 developments from NNCO to NCOP that are having a 
positive impact:

• Increasing experiences of HE through 
impartial and collaborative taster days

• Meeting localised needs of schools and 
students

• Funding and creating bespoke activities


